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VENEER-ART HELPS TURN A SHOPPING MALL

Droject: Lakeline Mall

Description: 1.1 million-square-foot shopping mall with

theatre, two sit-down restaurants, and a

food court.
Location: Austin, Texas
Website: www.simon.com

The 1 mi”ion-square—{:oot Lakeline Mallin Austin, Texas opened in 1995,
but by 2007 it was starting to show its age, both in terms of wear and
sty|e. The popu|ation of its tracling area had grown tremenclous|y. And
its customer base was becoming more sophisticated, opting for more
contemporary |i|:esty|e shopping center concepts with a range of Fami|y—

{rienc“y amenities.

C|ear|y, the mall's owner—Simon property Group—nee&ecl to renovate

all of its public spaces to keep it we|coming and comfortable.

“The goal of the renovation was
to enhance the entire shopping
experience, ”says Kim Cummings, Senior Associate

at Omniplan, the awarcl—winning architectural firm that oversaw
the project. “Of course, given the high volume of clai|y traffic in
the mall, everything had to be durable while creating a sense of

”
elegance.

more than 150 specia|ty stores, a nine-screen

INTO AN ELEGANT EXCURSION

THE RIGHT MATERIAL FOR THE RIGHT REASONS

Qeahzing this dual cha”enge, the Omniplan team immediately thought
of Veneer-Art from Lamin-Art for the l)anquettes in the food court,

which was to be the “heart” of the upc|ateo| environment.

“We had previous experience with
with the product and knew that
it would help us project warmth,
beauty, and luxury through the
multiple tones of wood,” «y: Cummings

The fabricator on the project, Commercial Millwork, also thought that
it was an excellent choice. “With all the kids and people running around
the ma||, it takes a lot of time and eﬁortjust to l(eep surfaces c|ean,” says
Mike Berry, founder and president of Commercial Millwork. “You need
a material that is going to stand up to a lot of wear and tear, and Veneer-

Art does that quite well.”
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BUILDING THE NEW IMAGE FOR THE MALL

One other Veneer-Art acivantage that Berry appreciateci was
how relatively easy it was to install. “lt takes less work because it's

aireaciy pre—iinisi'ied," he says. He also appreciateci the ciurai:)iiity
of Veneer-Art.

“The food court fixtures were
very long, large pieces, but we
were able to fabricate them at
the shop and deliver them to the
mall completely finished, saving
time, labor, and money.”

i:ina”y, Berry discovered that Veneer-Art is also easy to repair.
“Some of the fixtures had been oiamageci ciuring siwipping," he says,

“but we were able to fix them on site. There's no way we could have

done that with traditional unfinished veneer.”
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But the real payoi;i was the end result. “We gave the client a be-

. fore-and-after album of the project,” says Cummings, “which was

a clear testament to our success and was due in |arge part to the

OMNIPLAN ARCHITECTS OVERVIEW ciurai)iiity and sopiiistication of the materials we used. Now every-

one who visits the Lakeline Mall will have a more satisiying and
Description: Award-winning architectural and interior oiesign

aesthetically pieasing time whether they're siiopping, going to the
firm founded in 1956

movies, or ciining out.”
Speciaities; Commercial retaii, mixed use oieveiopments, and

institutional facilities
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Contact: Cari Walls, Director of Marketing
Location: Da”as, X

Phone: 214.826.7080

Website: www.omnipian.com

COMMERCIAL MILLWORK OVERVIEW

Description: A iu”-service, custom architectural millwork
manuiac’turer, part of CMCS Group
Speciaities: Initial concepts, design, engineering, CAD/CAM

oieveiopmen’t, material specii‘ication, fabrication,

assemiaiy and installation

Contact: Mike Berry, President
Location: Grand prairie, X

Phone: 972-647-6260

Website: www.commercialmillwork.com

For more information visit www.laminart.com 800.323.7624 VEN EER-( I DRTQ
High-Perﬂ)rmance%Veneer by LAMIN-CORT



